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Happier Agents Create Happier 7/13/22 Digital Transformation of
Customers the Contact Center
Roundtable Date: 10/12/2022 7/21/22 The Management of
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Experience Center!
Roundtable Date: 8/31/2022
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Customer Journey Analytics: 8/3/22 Sales Enablement Tools for
Actionable Insights That Drive 21st-Century Sales Teams
Revenue Growth 8/17/22 Work Smarter, Not Harder,
Roundtable Date: 9/14/2022

with Workforce Optimization
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C u Sto | | I e r J O u r n e S Roundtable Date: 4/6/2022 9/28/22 Customer Data Platforms
Creating an Omnichannel Strategy for True Personalization

for Seamless Customer Journeys

thought leadership & lead generation

Creating a seamless customer journey, integrated across multiple channels, is crucial for Roundtable Date: 5/11/2022
delivering smooth, frictionless customer experiences, whether customers engage with you on OCTOBER OCTOBER
the phone, your app or website, or even in person at your brick-and-mortar store. Al & Bots in Customer Care 10/12/22 Happier Agents Create
Roundtable Date: 12/7/2022 Happier Customers
Most likely, your customers are already using multiple channels when doing business with Work Smarter, Not Harder, With 10/26/22 Identity Verification in a
you. According to a recent Harvard Business Review study, 73% of all customers use multiple Wg;'u‘;‘zi;g;/gggg,';?;’/'} 027 Scary World
channels during their purchase journeys. :
NOVEMBER NOVEMBER
So how do you meet your customers in their preferred channels and turn these multichannel Conversational Al: The Promise of 11/02/22 2022 Contact Center
. . . hi 5 Intelligent Customer Support Innovations—Successful Case Study
interactions into a smooth journeyr: Roundtable Date: 5/25/2022 Snapshots
. . . ’ . . The Management of Customer 11/16/22 How to Deliver Exceptional
Contribute your recommenqatlons to this month s Be§t Practices installment and help our Experiences Customer Experiences
readers create seamless omnichannel experiences that increase customer loyalty and sales. Roundtable Date: 7/27/2022
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Published in September CRM magazine | Content Due: August 12, 2022 | Data Quality Challenges for a 12/07/22 Al & Bots in Customer
Marketed in September Data-Diven Decade Care
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CUSTOMER RELATIONSHIP MANAGEMENT

CRM MAGAZINE’S BEST PRACTICES

WHITE PAPER SERIES

THOUGHT LEADERSHIP & LEAD GENERATION IN ONE
COMPLETE, MULTICHANNEL MARKETING PROGRAM

Impact our audience

Your sponsored essays, white papers, and case studies will be printed in a
special section of CRM magazine, preceded by an introduction by our publisher,
Bob Fernekees, with extensive distribution via our magazine and

website, www.destinationCRM.com.

CRM

THE 2019 CRM TOP

Generate leads for your sales force

M PDF requests will be driven through a registration form capturing complete contact
and qualifying information.

M Leads will be distributed to all sponsors in this section via a secure link that you can
access 24/7.

Enormous distribution, reach, and frequency
M Published in CRM magazine (21,000 subscribers)
M Inclusion in digital version of CRM magazine

Il 32,000 email invitations to download a PDF of this special section (twice) —
you get the leads

B 1 month of homepage promotion on www.destinationCRM.com (70,000 visitors
per month)

M Social media campaign on Twitter (26,500 followers), Facebook (2,729), and
LinkedIn (2,766)

M Distributed on all of CRM magazine’s social networks throughout the month
M Inclusion in all eight elWeekly newsletters (45,000 per issue — 360,000 total)
M Archived on destinationCRM.com for 1 year

M Editorial and production services included — copyediting, layout, and design

Your editorial topics can range from:

M Third-party white papers or white paper abstracts

M Successful customer case studies

M Your company’s unique value proposition or market position

M A behind-the-scenes look at your technology solution and why it's important
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Advertising Director Advertising Director
203-445-9178 201-327-2773
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BEST PRACTICES: PRINT + LEAD GEN

RECENT BEST PRACTICE

PONSOR

@Callmlner‘ CYARA) dun&bradstreet

TELEOPTI ATTIV/O

O Bigtincan”

@

CONCENTRIX'

Fived
Q

interactions

nagarro
NICE- nexidia
RingCe

Vvalidity

CALABRIO

-

Confirmit.

dun&bradstreet

S GENESYS

moments connected

INTOUCH
INSIGHT

neustar

& NUANCE

servicenow

VERINT

'(:)'CallTrackingMetrics

® conversica

2DEdify

ldoker
NICE - inContact

OPENPRISE

Data Orchestration for Marketing & Sales

talkdesk
X2

CRM

SmartAction

iehgently

’\' aviso

Callminer
CE Eureka
|48 Customer Portfolios

eGain

Trusted by Leaders™

V50
Inference

Medallia
NICE

Z REDPOINT

GLOBAL

ltec

zendesk

Dennis Sullivan Adrienne Snyder
W w w

D EST

N AT

0O NCRM.CO



http://www.destinationCRM.com
mailto:dennis@destinationCRM.com
mailto:adrienne@destinationCRM.com
http://www.destinationCRM.com
http://www.destinationCRM.com
http://destinationCRM.com

