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|dentity Verification
in a Scary World

One of the most insidious crimes targeting individuals and institutions is identity theft and
fraud. Its total cost to consumers was $56 billion in 2020 alone.

Fraudsters have become very sophisticated at targeting call centers and online accounts,
especially when security hasn’t kept pace with creative hackers.

Most customers are willing to submit to security questions because they know that these
inconveniences are put in place to protect them. But is there a better way to ensure that security
without undue friction to the customer?

Contribute your expertise to this month’s Best Practices Series and help our readers understand
the full range of customer authentication and identity verification technologies that will help
them keep customers and institutions safe from fraud.
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Roundtable Date: 8/3/2022
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Roundtable Date: 10/26/2022
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Speech Analytics in the Contact Center
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Roundtable Date: 2/2/2022
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5/11/22 Creating an Omnichannel
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The Power of Personalization in Customer
Experience
Roundtable Date: 3/2/2022
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6/1/22 Speech Analytics in the Contact
Center

6/15/22 Data Quality Challenges for a
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Happier Agents Create Happier
Customers
Roundtable Date: 10/12/2022
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CRM MAGAZINE’S BEST PRACTICES

WHITE PAPER SERIES

THOUGHT LEADERSHIP & LEAD GENERATION IN ONE
COMPLETE, MULTICHANNEL MARKETING PROGRAM

Impact our audience

Your sponsored essays, white papers, and case studies will be printed in a
special section of CRM magazine, preceded by an introduction by our publisher,
Bob Fernekees, with extensive distribution via our magazine and

website, www.destinationCRM.com.

Generate leads for your sales force

W PDF requests will be driven through a registration form capturing complete contact
and qualifying information.

M Leads will be distributed to all sponsors in this section via a secure link that you can
access 24/7.

Enormous distribution, reach, and frequency
M Published in CRM magazine (21,000 subscribers)
M Inclusion in digital version of CRM magazine

Il 32,000 email invitations to download a PDF of this special section (twice) —
you get the leads

B 1 month of homepage promotion on www.destinationCRM.com (70,000 visitors
per month)

M Social media campaign on Twitter (26,500 followers), Facebook (2,729), and
LinkedIn (2,766)

M Distributed on all of CRM magazine’s social networks throughout the month
M Inclusion in all eight elWeekly newsletters (45,000 per issue — 360,000 total)
M Archived on destinationCRM.com for 1 year

M Editorial and production services included — copyediting, layout, and design

Your editorial topics can range from:

M Third-party white papers or white paper abstracts

I Successful customer case studies

M Your company’s unique value proposition or market position

M A behind-the-scenes look at your technology solution and why it's important
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