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Letter from CRM magazine
Editorial Director David Myron.

INSIGHT:
News analysis of the most
topical CRM stories.

REALITY CHECK:
Columnists comment on
the industry.

EDITORIAL BEATS AND RESPONSIBILITIES

Editorial Director
David Myron
dmyron@infotoday.com

m Editorial Direction

Managing Editor
Joshua Weinberger

jweinberger

Customer satisfaction experts
voice their views.

REAL ROL:

Sales, marketing, and customer
service case studies and
success stories showcasing
recent hard and soft RO/
benefits and how

they were achieved.

Senior Editor
Marshall Lager

A monthly examination of a
rising business technology.

THETIPPING POINT:

Industry analysts discuss trends and

best practices.

CONNECT:

Columnists discuss the expanding

web of social connections and
interactions with customers.

An in-depth look at a particular
marketplace.

PINT OF VIEW:
Senior Editor Marshall Lager's
lighthearted look at all things CRM.

Regular destinationCRM.com
editorial opportunities.

Assistant Editor
Jessica Tsai

Assistant Editor
Christopher Musico

Editorial Assistant
Lauren McKay

@destinationCRM.com
m Editorial Assignments

mlager@destinationCRM.com
m News assignments

m Viewpoint (destinationCRM

jtsai@destinationCRM.com
m Marketing

cmusico
@destinationCRM.com

m Customer Service/Support

Imckay@destinationCRM.com
m Enterprise Strategies

m Conference Programming ¢ columng) u Bl/Analytics u Web 2.0 Technologies
i i uest columns )
= Webinar Moderator m Special Projects i . u Enterprise CRM m Contact Centers u Cloud Computing
ales, y . . . ;
" Wobie Wireless CRM = Required Reading = RE:Tooling
= SVIB CRM m E-Commerce
m Security
WWW.DESTINATIONGCRMS.COM 2009 MEDIA KIT -5-




